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A Woman’s Guide to Success—
Perfecting your Professional Image
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“The best thing is

to look natural, but
it takes makeup to
look natural.”

~ Calvin Klein
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A Woman’s Guide to Success—
Pertecting your Professional Image

/

BT CERRE G D ANIEI R 2 eSS TS ) -

o ERPHAINIAE F(check)Bi A LRWEEESE , AT
* LUEASTSAC.
s LIfh . B, M. HERE . B AR,

s SHLLLEEIET,

P R (I EERE, AL S
EEhG, KR . WKy . Rk @ IeE . BT
AN FHHERIIVZE . 2 AR AT DU BRI ZH i e 4

BB SN

BR

AIRERVIE, L—E=fRRES, s E. BT . %
THEAT DU 8, SR SN RS g 2 REE . s
AREARER, Blin G SNERHE T oo NEM % T
ATDIFE L 58 = R o I AR AR 1 JRUAS 5 L8 S 425 i
(classic) 1Y, I HBAT MR FRIAEL, #T0 5 iR A
FSURRERE . 2200 . ARRERM R . BN RIS
IS AURE T B TR AT, e DI Jeep
PFESEGE, L R A A,

LRSI R st 2, e T AMGE S IER

FEERI IS G IR, B S5 T EEAE I & AR,
s it (B IR, W5 . X G P S e M T R S R e ;TT "f !fi'ﬁ;;d Tahari)
o AN fEME 2 v ALK W5 (Albert

I]étﬁ“ © ’ Nipon)




o flEENEfzte

o HIE b £

Segal)

2 (Laundry; Shelli

o —EAILUREE —EERAHAC RV SR AR, ks
W . BRI, RELLESE.

o FA—[HZANAR: ANASREL . #&T- . RISURVE (S (a2
PR IR ERLE S ARRD)

BT 5T

o (RIS N BT AN AHYE, (EEPESE ralivE 1,
PSR SE— ek I .

o W NE 5, HkobiE S4ERD EIRYNE RIR T 5 5
(B, RER R INEREROE TN, SR L 4%
B

o PEF: =5k, —&cMt, HAMJLEIRSINERA .
R BRI ERE A EERCE T, I 2 4%
T

e

o —ENAL IR .
o —EPUMAEBEITERIZZIT . MBIE . B

I TR 2

&l
N
i

Fx/ B3

o R NHREEAREIS . VERISHE S, MR- Bkl
(gauge wool), ZZJFEIRZGI T LA, - phRE whl
=

o PN A —{H e BN (sweater sets) BY A & S FE

] &igEAR 7



A Woman’s Guide to Success—
Perfecting your Professional Image
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“Deciding what to
wear beyond the
dress is not easy,

but it makes the
difference between
elegance and
nonelegance. The
Wrong accessories
are the most common
mistakes women

make.”’

~ Giorgio Armani

HIBC I 2 KB ot
SUAIRER

BB/ AXE

o I EE R/ N R IR, B . TRE

[/:1\@)0
o — AN IR A
o — N/ NRE AL

]

o — FPUSRZZE N,
o RIS,
. Rl

W (A BT E

o T T EE AT AR AT, AR R
o FEARIHEER, Gy, BEREEAAILL, /halidgd

i,
o IigE: AU T-HIEISERITEEES T L.
o oo el BB FH B ST
o (IR 4 R T T

THFEAK 9



A Woman’s Guide to Success—
Perfecting your Professional
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A Woman’s Guide to Success—
Pertecting your Professional Image
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is the only real
luxury that is really
desirable.”

~ Giorgio Armani
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A Woman’s Guide to Success—
Perfecting your Professional Image
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“I base most of my

fashion taste on what

doesn t itch.”

~ Gilda Radner
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